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DIGITAL MARKETING

GET MORE BANG FOR YOUR

HVAC MARKETING BUCK

See how a comprehensive digital marketing strategy helped
one Florida HVAC company achieve over $90k in revenue with
a 32:1 ROI during the slowest month of the year
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CASE STUDY

Today’s consumer is online, which means that’s where you should invest your
marketing dollars. However, if you want to succeed in today’s digital marketplace,
you need to adopt a comprehensive digital marketing strategy that makes a

solid impact at all touchpoints of the consumer’s sales cycle. That means you

need to invest not only in pay per click advertising (PPC), but also search engine

optimization (SEO), website design, email marketing, and more.

But, investing in multiple digital marketing channels is pointless without correct

revenue attribution, advanced analytics, and call tracking. ,

That’s exactly what our client, Greens Energy, a Florida HVAC company, learned
when they received their revenue attribution report for the month of February, F | 2 O M E M A | L M A | 2 K E T | N G
2018—typically one of the slowest times in Florida’s HVAC industry.

Even with 65-degree weather in the shortest month of the year, Greens Energy F E B R UARY Ro I WAS u
generated $90,121 in new customer revenue from search engine optimization and

$17,000 in new sales from ONE email newsletter send. Those results wouldn’t have u

been possible without having previously fine-tuned campaigns based on data , AN INCREASE OF

663% YEAR-OVER-YEAR
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By investing not only in the right digital marketing channels but also in revenue
attribution and advanced call tracking, Greens Energy was able to identify and
deliver the digital needs and wants of their modern customers, as well as produce
a tailored, comprehensive digital marketing strategy that met their customers’
needs at all of their online touchpoints. Thanks to this data-driven, comprehensive
marketing strategy, Greens Energy’s leads and sales in the off-season are at an

all-time high, and their overall revenue growth has skyrocketed.
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FRUSTRATED WITH THE LACK OF DATA-DRIVEN
INSIGHTS, GREENS ENERGY DECIDED IT WAS TIME
FOR A NEW MARKETING PARTNER

Before they came to Blue Corona, Greens Energy worked with a digital

marketing agency that focused on metrics like search engine rankings and social
engagement instead of attributing revenue to each individual marketing channel.
Because of this lack of revenue attribution and advanced analytics, Greens Energy
didn’t have a good grasp of their return on marketing investment (ROMI) or
whether or not their digital marketing investments were even working—they had a
basic idea of how their PPC and social media profiles were performing, but had no
idea whether the agency’s SEO efforts were succeeding or not. The primary SEO
metric their previous agency focused on was keyword rankings, which didn’t tell

them anything about their ROI for that channel.

Frustrated with the lack of data-driven insights and rock-hard numbers that
proved business growth and provided actionable insights, Greens Energy decided
it was time for a new digital marketing partner. They learned about Blue Corona’s
reputation for advanced tracking and revenue attributions as well as proven SEO

and digital marketing practices, and came to us for help.




CASE STUDY

ADVANCED TRACKING AND ANALYTICS COMBINED

WITH A COMPREHENSIVE DIGITAL MARKETING A
STRATEGY ALLOWED FOR DATA-DRIVEN illki
CAMPAIGNS THAT PRODUCE RESULTS o

The first step was to install advanced analytics and call tracking onto Greens ‘

TRACK

Install analytics and tracking

Energy’s website in order to establish a baseline of where their marketing dollars

were being spent and what the ROl was for their existing campaigns. We then th TEST
made SEO-friendly technical and content updates to their website, being sure to Perform A:B tests to establish the best
strategies

highlight the company’s 64-year history and commitment to excellence. ‘

After gathering enough data, we then made adjustments to their overall
marketing budget based on where their top leads were coming from. In this case, TWEAK

that meant spending more on SEO and PPC and less on other marketing outlets .

_ i _ _ _ 7 Tweak campaigns based on test results
like radio and print ads. The detailed analytics opened the owner’s eyes to how

he’d been wasting his marketing dollars, and he was thrilled to discover that these ‘

new data-driven campaigns were freeing up parts of his budget to be re-invested ‘

into his company. ‘ REPEAT

M Repeat the process and fine-tune campaign
to align best with audience and goals

We discovered that Greens Energy’s customers were incredibly responsive to
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certain types of email newsletters and got to work creating comprehensive, multi-

channel campaigns that tied together SEO, PPC, and email marketing.



CASE STUDY

AS A RESULT OF INVESTING IN MULTIPLE
MARKETING CHANNELS BASED ON DATA, GREENS
ENERGY ACHIEVED A 32:1 ROI

By nurturing prospects into leads and sales through multiple channels, the ROl on
all marketing channels gradually increased. Within six months of becoming a Blue
Corona client, Greens Energy experienced an 8:1 ROI for SEO, with a return of $8
for every $1 they spent.

Thanks to advanced tracking that accounted for all digital marketing channels,
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Greens Energy was able to take a hard look at where they were spending their

marketing dollars and make cuts to the campaigns that weren’t generating any

revenue, like their radio ads.

The culmination of all these efforts struck home in February 2018. Thanks to the $90!121 M O NTH LY R EVE N U E
previous 18 months of continually tweaking and fine-tuning campaigns, Greens $17,000 IN SALES FROM EMAIL MARKETING

Energy experienced the most success they’ve ever had in a month that is usually
=
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32:1 RETURN ON INVESTMENT

their slowest.
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Their email marketing campaign, which had been continually adjusted based on
previous metrics such as open rates, click-through-rates, and leads, produced a N

record-breaking $17,000 in sales. Not to be outdone, their overall revenue for SEO

in the same month was a staggering $90,121, with an ROl of 32:1 ($32 for every $1
they spent)—an increase of 663% year-over-yeatr.

Those results wouldn’t have been possible without the advanced revenue attribu-
tion and continual strategy adjustments made by the digital marketing team at

Blue Corona.



CASE STUDY

THE BEST DIGITAL MARKETING STRATEGIES TAKE
ADVANTAGE OF TRACKING MULTIPLE CUSTOMER
TOUCHPOINTS AND USING THEM AS STEPPING
STONES TO GUIDE A CUSTOMER DOWN THE SALES
FUNNEL

Because the modern consumer spends so much time online, there are dozens
of touchpoints where an HVAC company like Greens Energy can connect with
them. The best digital marketing strategies take advantage of these multiple
touchpoints, using them as stepping stones to guide a customer down the sales

funnel.

However, it isn’t enough to just invest in multiple digital marketing channels—it’s
crucial to have data and analytics that provide a detailed look into how each
marketing channel is performing and how they’re complementing each other.
Only then can you take the multi-channel approach that hits all touchpoints of a

consumer’s sales cycle and churns out more profitable leads and sales.




CASE STUDY

“We began our business relationship with Blue Corona in December 2015. They were highly
recommended by a personal friend of mine that works in the advertising industry and

also had heard excellent things about Blue Corona. | began the process and we worked
diligently on putting a plan together that would be mutually beneficial for Greens and

Blue Corona. Now | do have to say this - we are located in Orlando, Florida and a face to
face meeting was not in the deck of cards for us, and time was not in our favor as we had
to make a final decision quickly on what internet marketing company we wanted to move

forward with.

Blue Corona was my 9th meeting - | was searching for a company that wanted to be our
business partner and really invest in our future. We wanted to genuinely feel that from a
company who was looking out for our best interest and become a long-time partner of

ours. | felt this from Blue Corona. After they spent many hours working on a proposal that

fit our needs, we were ready to move forward and make a decision. It was glaringly obvious

that Blue Corona would be an excellent business partner and help us with our growth goals.

Once we signed off on our contract, our account was transferred to our Account Consultant. | have to be honest, the bar was already high
and | didn’t know if she could fit those shoes. | was wrong. | was so very wrong about this and | am thankful that | was! She has far exceeded
our expectations as far as consulting our account. She is a joy to work with and genuinely cares. She is very knowledgeable about internet
marketing, always available to jump on a call when we need to review items and excellent at follow up. Again, this relationship was all
developed over the phone and we have yet to meet face to face after 4 months of working together. They have done an exceptional job

with our results thus far in just a short period of time. | am so grateful for the team at Blue Corona - they have truly become a partner with
Greens and we are looking forward to what the future holds! | am so thankful that we took the time in searching long and hard for an internet

marketing partner - it was well worth the effort and | have confidence that it will pay off in so many ways for Greens and Blue Corona!”
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- Jill Francoforte Gmeﬂs
. o~ ENERGY SERVICES INC.



@® BLUE CORONA

Measurable Marketing Solutions

ABOUT BLUE CORONA

Learn more about how we can help you create a highly-effective online presence, accurately track your advertising
results, and use content marketing, search engine optimization (SEO), pay per click (PPC), web design, and conversion

rate optimization to get more leads and sales for your business from the web.

Founded in 2008, Blue Corona is a data-driven online marketing company that helps businesses accurately measure and
track their advertising efforts to generate more leads and sales from the web. For each client, Blue Corona implements
inbound internet marketing strategies such as pay per click (PPC) advertising, search engine optimization (SEQ), online
lead generation, ad tracking, conversion rate optimization, and website redesigns. Blue Corona was ranked on the Inc.
500 list in 2012 and again on the Inc. 5000 list for 2013, 2014, 20715, 2016, and 2017. The company has offices in both
Gaithersburg, MD and Charlotte, NC.

Call us today at: 877.806.5222 or follow us:
@bluecorona on Twitter | Bluecorona on Facebook



